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Abstract


An investigation was conducted to determine the values that can  be ascribed to camping and the levels of satisfaction on the values attributed to pursuit of camping among the 54 college students enrolled in a Camping class, first semester (SY 1988 – 89) at the College of Human Kinetics, UP Diliman. Values evaluated in this  study were categorized as follows : psychological, social, mental, physiological and aesthetic. 


Responses of the students reflected through the Barros Survey of Values and Satisfaction Derived from Recreation Pursuit (BSVSDP) were transmuted as weighted average response (WAR) to determine the levels of satisfaction (LS) of each value. 


The survey showed that more of the psychological, mental and aesthetic values were rated very satisfying and the rest as satisfying namely: physiological and social values . Specifically, values under the psychological group, which is the opportunity for adventure was ranked first with WAR of 4.4, aesthetics chance to see new beautiful places/sites was ranked second with WAR of 4.3, psychological sense of achievement  was ranked third with WAR of 4.2 , mental sense of achievement was ranked fourth with WAR of 4.1 , and social values to gaine new friends and acquaintances was ranked fifth with WAR of 3.9.


Aside from the survey, other values that can be ascribed to camping as specified by the respondents are: lowering of blood pressure; development of decision making capability; getting first-hand view of the destruction brought about by man's technology; and, getting confidence and excitement with Jesus.
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